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ABOUT 
UNBIASED SCIENCE
Unbiased Science fills  a critical gap in the media 
ecosystem for nonpartisan, trustworthy health 
and science information. 

Our multi-disciplinary team of scientists  and 
clinicians uses creative, data-driven storytelling 
to combat misinformation on divisive health 
topics like vaccines, foods, and fluoride. 

W e meet people where they are—reaching 10-
30 million monthly through social media, 
infographics, long-form content, major media op-
eds, and our podcast, always leading with 
empathy to ensure evidence-based content 
reaches those who need it most.
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THINGS I DIDN’T 
HAVE ON MY 2026 
BINGO CARD
NEEDING TO EXPLAIN THAT...

...vaccines are an incredible public health tool.

...measles parties aren’t a public health strategy.

...herd immunity would need a rebrand.

...changing your mind when evidence changes is  the whole 
point, not a scandal.
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THE MOMENT WE ARE IN

Institutions weakened

Trust in science declining

Social media amplifying 
misinformation and 
disinformation

Political polarization of 
public health
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Kennedy B, Tyson A. Americans' Trust in Scientists, Positive Views of 
Science Continue to Decline. Pew Research Center. November 14, 2023.
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BUT ALSO...

Institutions weakened

Trust in science declining

Social media amplifying 
misinformation and 
disinformation

Political polarization of 
public health

People are hungry for 
trustworthy information

They want to make good 
decisions for their families

The demand for credible 
communicators has never been 
higher

Independent voices are stepping 
into the gap
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WHAT ARE WE GETTING 
WRONG?

THE DEFICIT 
MODEL

PATERNALISM
CONDITIONAL 
COMPASSION

W e assumed that if we 
just explained the science 

clearly enough, people 
would comply.

W e’ve prioritized being 
right over being effective.

W e’ve made empathy 
contingent on whether 

someone made the 
“right” health choice.



Most Trusted Information Sources:
Friends/family recommendations

Social media influencers
Local food producers

Health/wellness bloggers

Less Trusted Information Sources:
Traditional media

Government agencies
Scientific institutions

Pharma/Industry
Corporations

Key Elements:
Regulatory processes
Scientific consensus

Evidence -based decisions
Risk assessment 

frameworks

SCIENTIFIC REALITY
Key Elements:

Socia l m e d ia  in flue nce
Pe rsona l e xp e rie nce s

Cult ura l b e lie fs
Em ot iona l re sp onse s

PUBLIC PERCEPTIO

BARRIER

"Historical 
mistrust"

BARRIER

"Lack of 
transpar -

ency"

BARRIER

"Perceived 
conflicts of 

interest"
"Complex 
scientific 
language"

BARRIER

THE TRUST GAP "Information 
overload"

BARRIER



DID THE OLD WAY EVER WORK?
People want more, and we need to do better.

(No pressure). 



IF WE WANT 
TO DO BETTER, 
WE HAVE TO 
TEACH THE 
INFORMATION 
IN A NEW 
WAY.



Passive

Recall, no skill

No practice

No feedback
No patient

IN THROUGH 
ONE EYE...

OUT THE OTHER



THE FLU VACCINE CONVERSATION
Setting: You're grabbing lunch with your friend 
Mark who mentions flu season is ramping up.

Look, I just hate needles. I know it's  
dumb but I get sweaty just thinking 

about it.

MARK

Full conversation guide:  unbiasedscience.org/academy -conversation -guides 



Dude, that's  not dumb at all! Tons of 
people feel that way. Have you tried the 
nasal spray? FluMist -  no needle at all, you 
just sniff it. Or if you do get the vaccine 
with a needle, tell them you're needle-
phobic. They have techniques -  they can 
use a cold spray to numb the area, have 
you lie down, use 
the smallest needle. The 
whole thing takes literally 
2  seconds. Maybe we 
could go together and 
grab coffee after?

THE FLU VACCINE CONVERSATION
Setting: You're grabbing lunch with your friend 
Mark who mentions flu season is ramping up.

Look, I just hate needles. I know it's  
dumb but I get sweaty just thinking 

about it.

MARK

YOU

Full conversation guide:  unbiasedscience.org/academy -conversation -guides 
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FROM GUIDE TO GAME...



PLAY



OPEN

You're about to open the doors of your pharmacy, 
and it 's  going to be a busy one. Four rooms, a lot 
of visitors, and a lot of questions. W ork out the 
answers, find the hidden items, and collect the 

keys as you go. Scan the QR code to begin!

www.escaperoom.unbiasedscience.com/flu-vaccine-65



IN A GAMIFIED 
ESCAPE 
ROOM...

• Practice makes progress
• It’s  okay to be wrong
• Low-stakes environment
• Real scenarios



Updated for the 
‘26 -27 Flu Season

Flu Vaccines & 
Children

Virtual Escape 
Room for Clinicians

Flu Vaccines & 
The 65+ Patient

Virtual Escape 
Room for Clinicians COVID -19 

Vaccine
Virtual Escape Room 

for Pharmacists
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HELP PEOPLE BRING THE SCIENC  
BACK TO THEIR CIRCLES
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izzy@unbiasedscience.com
Follow us on social media: @unbiasedscipod

Website: unbiasedscience.org

QUESTIONS?

“Connection before correction. People don't 
change their minds because you've out -argued 
them. They change when they feel heard first.”
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