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Fundamentals:

Evidence-based method for 
health behavior change with 
applications in countering anti-
vax messaging in hesitant 
populations

Social Marketing Cultural 
Competence

Flexible and integrative nature 
of social marketing leaves 
room for tailoring messages to 
a variety of distinct 
communities







Product
01 Willingness to vaccinate

Price
02 Free – no personal 

expense

Place
03 Family physician, RCDOH 

clinics

Promotion
04 Communication mediums 

varied

Development: message, marketing materials



Communication channels

Social media
Ads targeted by zipcode 
and town, reach exceeded 
firm’s projections

Radio
Long-form interview 
debunking vaccine 
misinformation

Print newspapers
Rockland Times, Monsey 
Mevaser, Community 
Connections, Hamispak 
Gazette

Clinicians
Family practitioners, 
OB/GYNs, urgent 
cares, etc

TV
Clinic info shared on 
News12 Hudson 
Valley

Community 
events
Events for seniors, in 
churches, for parents



Direct outreach:

• Pamphlets were printed in-house and distributed to physician offices across 
Rockland (ongoing)
 - Focus on family practice, OBGYN, urgent care, pediatricians, hospitals

• Tabling at community events
 - State Senator Bill Weber Senior Health Fair
 - News12 Hudson Valley Backpack Giveaway
 - Religious education: Church of Saint Joseph, Spring Valley, NY



News12 Backpack Giveaway

• Combining media exposure with direct outreach
 - Attempt to leverage attention on childhood immunizations to include 

peer-to-peer discussion and guidance for adults on seasonal vaccines 

• Multiple segments with RCDOH Disease Control staff aired on News12
 - importance of being up-to-date
 - communicating benefits (protection against illness) vs. risks (unlikelihood 

of adverse outcomes) of vaccination
 - information about location and eligibility for RCDOH’s no-cost 

immunization clinics



Radio, extended interview:

• Radio Telemodel 88.9 FM, Haitian radio based in Spring Valley, NY with reach 
across US and Haiti
 - 1.5 hour extended interview with Director of Communicable Disease and 
PH Specialist, Immunizations explaining vaccines and immune response in 
layperson’s terms, addressing and refuting common misinformation 

• Interview ran twice over radio, livestreamed on Facebook

• Opportunity to take callers and respond to vaccine concerns in real time

• Ads for RCDOH Immunization Clinic running on commercial breaks



Conclusion

• Social marketing as effective component of 
community-based strategy in diverse population

• Importance of using online, print, and TV media 
to counteract vaccine-hesitant messaging

• Leverage opportunities to answer vaccine-
related concerns directly, through community-
based channels



Questions?

Thank you for your attention!
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